
 

 

 Vilkún enters demanding 
markets with nutritive and 
healthy fruit infuses 

 

 
 
 
 
 
With two lines of infused fruits that preserve all 
nutritive, both organoleptic and nutritious and 
functional properties, the company Vilkún has 
entered the most demanding markets in Europe, 
Asia and America. 
 
Philipp Smol, commercial director, explains that 
there exist two processes to infuse the fruit, in 
sugar and in fruit juice.  This highly technical 
process is characterised to be more delicate with 
the fruit and also provide complete traceability, 
which is one of the differentiators it has from other 
fruits. 
 
Fruit juice infusion is very popular, mainly in 
sophisticated and developed markets such as the 
European and some Asian.  The difference is that 
infusion is made in juice concentrate that can be of 
apple, grape, pear, kiwi or orange, among others.  It 
permits the product to be sold as 100% fruit with no 
sugar added, which is very attractive in such 
markets. 
 
The foregoing is due to the fact Europeans prefer 
quality foods and “we offer the best possible natural 
and healthy choices” by using only three 
ingredients, fruit, sugar and oil. 
 
Vilkún processes different fruits, the principal is the 
blueberry, as the company belongs to the San José 
Farms groups, one of the largest producer of said 
fruit in the southern hemisphere, which is their 
supplier.  In Smol’s opinion, this is an advantage 
compared to their competition that has to come to 
the market to purchase fruit, “we have ensured fruit 
supply and begin the process with fresh product, we 
condition it and freeze it to process it afterwards”. 
 
They also infuse strawberries, raspberries, and 
cherries, this year they started with “maqui” and 
“murta”, which have had very good acceptance, 
mainly due to the fact that they are products not 
available massively in the market.  As the latter are 
wild varieties, even though murta is more massive,  

 
they are developing a project with CORFO support 
to domesticate maqui and use it at industrial scales. 
 
 
Berry market has had an important growth for its 
nutritive properties and benefits; currently demand 
exceeds the industry’s growth rate, which has 
allowed the company to grow between 20% and 
30% annually.  For the company, main destination 
countries are England, Italy, Germany and the U.S.  
In Latin America they are in Brazil that is a new 
market and have had very good reception by very 
high level retailers.  However, its strategy is focused 
in Europe and Asia more than in Latin America, 
mainly due to market sizes. 
 
Currently, Vilkún negotiates with China, Malaysia, 
Indonesia and Singapore, among other countries in 
South East Asia, to open new markets.  They are 
also exploring possibilities in other European, 
Scandinavian countries. 
 
Relating to competition, Smol states that the United 
States are very important and competitors at world 
level are around 15, mainly because there are no 
infusion machinery producers, thus, each company 
has been obligated to apply its own knowledge in its 
processes.  He adds, “we have had to develop all 
the technology, our General Manager and 
development teams have been doing this for years”.  
This innovation capability and continuous 
improvements have permitted them to remain 
competitive.  Another essential requirement with 
which the company must comply to enter certain 
markets is to have certifications, among them 
HACCP, GMP, organic certification and BRC. 
 
To finalise, Smol points out that it is important to 
highlight that around 95% of the people working at 
the company are from the Araucanía, belonging to 
aborigine peoples, who are selected in a very 
rigorous way, taking very good care of who enters 
the company, because it is managed as a big 
family, “we have a very united group, in a pleasant 
environment, our workers are committed to the 
company”. 
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